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A recent survey shows that many young Americans (ages 16—18) have
been paying attention to their parents’ struggles and may have learned a
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Energy-Savmg Lights Take Center Stage

The incandescent light bulb, invented by Thomas Edison in
1880, is being phased out — it no longer meets the new federal
standard to use at least 25% less electricity for the amount
of light produced. Incandescent bulbs waste 90% of their
energy as heat instead of light. So starting in January 2012,
incandescents will start disappearing from stores in favor of
more energy-efficient halogen, compact fluorescent lamp (CFL),
and light-emitting diode (LED) options. Federal law phases out

the manufacture of traditional 100-watt bulbs in 2012, 75-watt

bulbs in 2013, and 60-watt and 40-watt bulbs in 2014.
Initially, some consumers were dissatisfied with CFLs
because of their spiral design and cooler bluish glow.
Consequently, recent product offerings include more
traditional pear-shaped bulbs that recreate the warm
golden glow that many people are accustomed to.
Labels on the expanding array of alternative bulbs
will display the “lumens” — an indicator of brightness
rather than a measure of energy use — and an estimate of
their yearly energy costs. LEDs are typically the most expensive
choice, but they are also the most efficient and last the longest
(up to 25 times longer than incandescents), and thus may have
the lowest operating costs.
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Investing

One study by a Washlngton, D.C., think-tank concluded
that the long-term benefits of a four-year college degree are
equivalent to an investment with a 15.2% average annual
return. In calculating the investment cost/return, researchers
included typical college tuition and fees plus the wages that
students often forego while attending classes. Room and

oard we idered because people must eat and
. are in school or not.

How the average family pays the bill
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Fortunately, researchers found that college graduates
often begin to recover the costs right away. At age 22, the
average college graduate earns about 70% more than the
average worker with only a high school diploma. And at
age 50, a college graduate earns roughly $46,000 more per
year than someone with only a high school diploma.

Of course, the up-front cost of a four-year degree is
substantial (calculated at $102,000 for this study), so
families may want to start saving as early as possible to help
their kids pay for college
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of 16.8 pounds over 20 years.

The study identified specific foods that seemed to cause
people to gain or lose weight:

® French fries were the worst offender. Increased consump-
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Eating more refined carbohydrates (sugars and starches),
sugar-sweetened drinks, and red or processed meats

e Participants who lost weight ate about three times more
vegetables every day than those who gained the most
weight.

e People who increased their intake of yogurt and nuts
dropped the most pounds over each four-year period.

® Increased consumption of dairy products such as
low-fat or whole milk and cheeses had a neutral effect.
Consider that even gradual weight gain can be

detrimental to one’s health: women have an increased

risk for heart disease, diabetes, stroke, and breast cancer;
men may be more likely to suffer from heart disease,
diabetes, and colon cancer.

Source: The New York Times, July 19, 2011

Is TV Teachmg_l_gvy

UCLA researchers who rewewed es
9 to 11 found a dramatic change in content over the last decade On a list
of 16 values, fame jumped from the fifteenth spot to number one, and
kindness (or benevolence) fell from second to thirteenth place. What
might this troubling trend mean for America’s starstruck tweens?
Psychologists say that the proliferation of electronic media may
have diminished the influence of parents, which is why it is more |
important than ever for parents to talk with their children about |
the shows they watch.

Top five values emphasized on TV, 1987-2007

1987 1997
Community feeling
Benevolence

Image

2007
Fame
Achievement
Popularity
Image
Financial success

1. | Self-acceptance

2. | Community feeling
3. | Self centered

4. | Image Tradition

5. | Power Self-acceptance
Source: University of California—Los Angeles, July 11, 2011

tion was linked to weight gain of 3.4 pounds in four years.

caused participants to gain about 1 pound over four years.

Are What You Eat

Health experts have long recommended that Americans eat foods in moderation and count calories,
but this hasn't prevented many people from gaining weight over time. In fact, a long-term Harvard
research study found that the kinds of food people eat could have a larger effect on weight gain than
previously realized. The average participant in the study gained 3.35 pounds every four years, for a total

Overweight people spend
more on health care

Annual medical
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Body Mass Index (BMI)

Source: Money, June 2011
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What to Expect from
the Economy in 2012

Economists in the public and private sectors
publish regular forecasts based on a number of
closely watched indicators, possible risks, and overall
impressions of U.S. market conditions. Unfortunately,
many high-profile groups lowered their sights during
the second half of 2011, although U.S. gross domestic
product (GDP) is still expected to expand in 2012.

Here's a look at the economic outlook for the
United States, according to member surveys from the
National Association for Business Economics (NABE)
~_and the Blue Chip consensus, and reports from the
' Congressional Budget Office (CBO) and the White
House Office of Management and Budget.

o

2012 Projections (year-over-year) ’ t“n—_—:
GDP growth . Unemployment rate ) ig
85% 85% 0% 9.0% ,

.

i\

\'

i

|

NABE Blue Chip CBO White House

consensus

Sources: National Association for Business Economics, 2011;
Barrons.com, August 13, 2011; Congressional Budget Office, 2011;
Los Angeles Times, September 1, 2011

to release the deluge of data
collected in the 2010 Census, but

some interesting trends have started
to emerge. In general, America has
become larger, older, and much

Source: USA Today, June 2, 2011; August 10, 2011
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Facts from
Latest Census

It took some time for the government

more diverse.

e Population growth has
shifted to the western
and southern regions of
the nation. The number of
residents grew 36% in the
West and 34% in the South,
compared with only 12% in
the Midwest and 9% in the
Northeast. The population
of the West officially
surpassed the
Midwest for the
first time.

People are waiting longer before getting married
— half of women will be age 26 or older, up from
24 in 1990. Half of men are waiting until they
are at least 28, up from 26. The number of
couples who live together grew 25% in 10 years.

Only one-third of households currently have
children, and the share of households with
children has declined in 95% of counties across
the nation. In fact, the proportion of residents
age 18 and under has fallen to an all-time low.
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